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Introductio

N

For this assignment, | will be a designing a profaﬁip”  for a native iOS application.
The primary goal of the app is to create a storefront application that enables
students enrolled in Humber's Industrial Design prograom to showcase and sell
their furniture designs. Even though it is intended for the Humber student, the
app will have a unique and distinct brand identity.

identifying the target audience

It is important to note that there are 2 kinds of target audiences we need to consider for
this application:

1. People who use the app to sell furniture
2. People who use the app to buy the furniture

Both audiences need to be considered throughout the design process.

Sellers of Furni
The sellers of the furniturewill be the students of Humloer. There are currently no
resources available for the demographic of each individual program so instead |
conducted research using Humber's demographic resources.

According to the Humber College Backgrounder and Fact Sheet 2019/2020 (Humber
College, 2020):

e D5I% of students come directly from 'secondary school
o 49% of students are non-direct students
e 6,500 international students are from more than 120 countries.



Respondents by Age

18 and Under [N 10%

19| |15%
20-21 | 123%
22-24 | | 22%
25 and Over | 130%

\

\
Humber Student Success Survey - M<;1ter & Fall 2018, Fall?t/, Fall
2020. (Humber College, 2022) -

/

following about my seller target audience:

e Over 50% of the target audience is 18-20 years old.

o Approx 70% of the target audience is under 25.

e Over 70% of the target audience is Generation Z, remaining stude
majority, millennials.

¢ The target audience is inclusive of all genders, sexualities and races.

It is also worth noting the gender demographics
of the people in the industrial design industry.
According to Zippia (2021), 81.4% of industry
designers are men. 18.6% of industry designers
are women.

@ Male, 81.4%
® Female, 18.6%

Buyers of Furniture

To access the buyers of the furnittire, | conducted some research on the average
demographics of furniture buyers. According to Tragline (2022) :

e Women make solo decisions on what to buy for 51% of Furniture purchases.
e About 40% of furniture purchases are made by those who have lived at their
current address for 5 years or more.
e Over 70% of purchasers don't have children in household
o 47% have two adults with NO children in residence
o 25% are single adult households.



According t@’f Esquire Advertising (2021), the average furniture consumer:
. Gende/r/:/femole
~—— Age: 50-54
Average Income: 50-7/5k
Living Situation: Single Family Home

target audience insights

Sellers Buyers
e Most industrial designers are male e Most buyers (decision mokers) are
e The generation/age group of the female
sellers is generation Z (ages 20-25) e Most buyers are aged around 25-
60

e Gen Z and Millenial buyers are more
likely to purchase furniture online

— Research Target Audience

| will predominantiyNoe researching the buyers of my target audience as the main purpose of
the application is for the buyer to make purchases. However | will also be doing some
research on the target qudience of the sellers to determine the best way to design the
interface for them to take\charge of their selling process.

*Due to inclusivity reasons, | will not be targeting my designs based on the genders of the
users. Instead | will opt for neutral designs to cater towards all users so that even the users
who are in minority are able to comfortably use the application.



audience research: sellers

Target Audience: Under 25, Generation Z

| will be focusing on researching Generation Z/as their experience being
the first generation to grow alongside some af the most revolutionary

developments in the tech industry, plays a role in how they interact with
technology and media.

Gen Z is characterized by several key trends that are shaping their
interaction with technology:

1.Demand for Personalization: Gen Z has grown uR in a world where
personalization is expected, especially in technology. They
anticipate tailored recommmendations and offers based.on their
individual preferences (Amber Student, 2023).

2.Fluid Identity and Design: Gen Z defies traditional sulbcultures and
embraces fluid identities. This calls for flexible, modular, and
changeable design elements. Brands may need to adopt Circular
design principles to cater to this diverse and open generation
(Laknar, 2022).

3.User Experience and Usability: Gen Z values user experience and

ility in digital products. A survey by IBM found that 85% of Gen
Z is willing t new apps if they have a better user interface. They
also prioritize apps that are easy to navigate and understand. This
highlights the importance of creating user-friendly and intuitive
interfaces (Bhargava,2023).

4.Visual Sophistication: Gen Z is highly visual and expects visually
stunning content from brands and products. Bold and captivating
designs, striking visuals, unjque typography, and candid
photography are crucial to capturing their attention. Interactivity,
including quizzes, animations, and polls, can also enhance
engagement (Bhargava, 2023).




demographic to see how we can integrote,/’/relevont elementg into our ovx)p design. The
following graph shows us the most populo“r platforms for our target oudie“‘nce (Roberts, 2023):
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The top apps that my target audience liked to use were: YouTube, Instagram an k. Itis
important to note that all of these apyps are social media apps, the most popular source of
information, news and entertainment all across the internet for Gen Z. While the application |
am redesigning wont be a social media app, | can use elements of what makes social
media so popular to try and engage further with my audience.

navigation styles

m YouTube

R
{nl Home

n All Music Live Gaming Boats Chill-out music Sketch comedy Dramedy Machines News Ice Hockey Playlists >
€ Fopular M
\ What’s happening
o
. ®@ D X B2 @ 0 O O B X
% Max Kellerman
\ #mfad
ﬁ . Search Facebook A & )

Aidan McDonough

#PSGOGCN

<& About Reddit

Above are some examples of different nayigation styles taken from the most popular
platforms for our target audience.



The following conclusions have been drawn:

e Personalised touch is popular (YouTube suggested tags)

* Heavy preference towards icons/vﬁhout text for/navigation.

* Navigation is preferred on eithe‘r/the left or rig —hand\s‘ide when it
comes to categories |

* The target audience likes to stay recent and p—to—doté, most of
these applications have recent\\posts /news on the horﬁepoge. It is
important to note that they are é\@\ciol media sites, unlike our brand,
however, we can still integrate some part of hat lnt6 our design.

e Simple minimalistic designs are preferred |

® Column design formats are more popular

* Toggling between light/dark versions in apps i

audience research: buyers

For this portion of the research, | will briefly research the design style preferenc
generations included in the target audience range. This will allow me to find corrolati
between different designs and find a compromise when designing the interface to appeal to
my entire target audience.

It is important to acknowledge the impact of generation on individuals' technology
relationships during app design and development. This will help with understanding user
behaviour and expectations. This research is according to InspiringApps (2023):

rs (Born 1946-1964):

Experienced significanttechnology evolution.

Value privacy and securitysoreferring face-to-face communication.

Adapted to technology but need straightforward user experiences.

Responsive to products enhancing personalization.

Recognize Baby Boomers' adoption of technology for maintaining their quality of life.
Design mobile and web apps with gonsiderations for age, accessibility, and a focus on
fulfiling their preferences for sharing\ond connecting.

Generation X (Born 1965-1976):

Skeptical and pragmatic.
Hold significant spending power, raising Gen Z and caring for Balby Boomers.
Digital habits aligned with Millennials but remember life without technology.
Value-driven, seeking relevant and strajightforward information and solutions.
Digital habits are more closely aligned with the Millennials generation. They're highly
connected through mobile phones and on social platforms.



Millennials or Gen Y (Born 1977-1995): /

Shaped by the rise of the internet and tedhnologmol advan ementS\
Tech-savvy, value experiences over possessmns
Connected through social media for various purposes.
Prefer text messaging and digital commmunication over phone calls. ‘
Civic-oriented, seeking to contribute to the greater good.
Acknowledge Millennials’ preference for experiences over material possessmns

Design diigital products that empower Millennials to control their digital time, incorporate
moments of delight, and enhance their reolwte experiences. /(;1

Gen Z (Born 1996-TBD):

Willing to provide information for a personalised experience.
Expect predictive technology to be reliable and adaptable.
Recognize the value of time - short attention spans.
Ensure a positive user experience by incorporating swift interactions, strai
functionality, and authentic content that resonates with this generation.

audience research: compromising design
aspects for all buyers

User-Friendly Interface:

Implement a straightforward and intuitive user interface to accommodate Baby Boomers'
need for simplicity, Generstion X's value-driven mindset, Millennials’ preference for seamless
experiences, and Gen Z's expectation for user-friendly design.

Privacy and Secuirity:

Prioritize robust privacy and security measures across all digital products to address Baby
Boomers emphasis on privacy, Generation X's skepticism, Millennials’ concerns about online
transparency, and Gen Z's value for data security.

Accessibility Features:
Integrate accessibility features, consideringg age-related needs for Babby Boomers, ensuring

inclusivity for Generation X, and addressing the tech-savvy expectations of Millennials and
Gen Z



Personalization Options:

\

\

Offer customizable features allowing users from all genérations to personalize their
experience, meeting the preferences of Baby Boomers seeking persEnoIizotion,
Generation X's desire for relevant information, Millennials' focus on experiences, and
Gen Z's anticipation of personalized interactions. :
AN

Multi-Channel Communication:

/ /

Provide a range of communication options, including face-to-face interactions for

Balby Boomers, digital commmunication for Millennials, and\platforms that allow for both
text messaging and social media connectivity to cater to the diverse preferences of all
generations.

Swift Interactions and Authentic Content:

Incorporate swift interactions and authentic content, addressing Gen Z's short attention
spans, Millennials' preference for genuine experiences, and the need for straig
functionality for Baby Boomers and Generation X.

Predictive Technology:

Integrate reliable and adaptable predictive technology that caters to Gen Z's
expectations, aligns with Millennials' tech-savvy nature, and accommodates the
evolving technological habits of Generation X and Baby Boomers.

Emilorace inclusivity and diversity in design, recognizing the values of Gen Z, Millennials,
and the collective preferencesof Balby Boomers and Generation X, ensuring that the
digital products appeal to a wide range of users.

Seamless Cross-Generational Integration:

Ensure that the digital products seamlessly integrate across generations, catering to
the technological adaptation of Baby Boomers, the connectedness of Generation X,
the tech-savvy nature of Millennials, and the digital independence of Gen Z.



Competitor Aﬁé]ysi ‘

Next | will be assessing different native opphcoUons that are similar to the‘ application that

| am designing. To allow for a comprehenswe analysis, | decided to Iook/ot 3 different
applications. 2 of them are apps that also sell furniture (IKEA and Joss, o Main) and one
of them is another online shopping app (Am@;on) that is glso one }zf the most popular
apps to buy furniture.
| chose these apps because | think it will give me the best anglysis for my own design in
term of functionality. These apps also have similar target audiences so | can take note of
design features that can be implemented for my target audience. Amazon also has
options for sellers to control their products while the other 2 dont §s they are single
company apps. Because my application is intended for many students to use to sell
their work, 1l be assessing Amazon for that feature as well.

application: IKEA

Here are some of the key features | observed when interacting with the IKEA app:

¢ 2 Navigation Menus
o One Mini Menu at the bottom that is sticky and always visible
o User Menu at the left side (toggle)
Home pagéineludes inspiration/ promotional content
e User navigation includes setting-lbased interactions while Bottorn menu includes
Main navigation items that users wil need to interact with
e Product selection includes filtsring for finding the right product.
o Alsoincludes categories to help organise products for user viewing
e Quick-Add Option
¢ Includes Product information, description, reviews, delivery details, similar products,
personalised product selection and @dd-to-cart interaction.
e Cartincludes selection of other itemsifor users to add last-minute
o Alsoincludes delivery details and gliscounts
e [KEA's Login and Sign-up page opens |n the broswer online
e Check-out includes delivery details, bjling/ delivery information and contact
information




Design Analysis: IKEA

HOME PAGE

= [T ¥IT

2 g a

Bring Home to Life

IDAKAS

uphoisiered bed frame.

ah

Design interactive showrooms or
2can and design Your own Space.

Explore, get inspired & shop by room

Navigation Menu

USER NAV

Welcome to IKEA

Sign up or log in to ac

5 IKEA Family
rewards, discounts and your IKEA Family
card

IKEA for Business

sign up

B IKEA Kreativ >

.
W) Scan tems instore »

@  Gift cards and refund cards >

>
Settings >
Data preferences >
Policies >
Feedback >
Customer service >
About the app >
PRODUCT
SELECTION
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E ]

€

Leather & faum

ke S leacher wodas

FRIRETEN LINANKS
slabedwith  Sofa, Vivsks dark gray
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".299

Quick Add

CHECK-OUT
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Product information

Bewer

Delivery and pick-up

LB Home Detveny
B Click and cetiect
@ g inmore
Similar products
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o, Hylle dark geay

99

Wadi may slus like

FROSLOV
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IKIA Farmily

Show availability »

UPPLAND =

Addd everyday escentials

Wi Lt P
GLIMMA WEAT

unicenbed Sealights,
whie ¢

B - LT

©

trivet. cork. 19 ¢

@ msd discount cote »
Subtotal excliding tax 809
Delvery

Yeur st v

Tatal excluding tax 899

Login to your IKEA
account.

Email or verified mobile number
Alternative login: Alternative login with a
one-time code

Password

Eorgot your password?

Confirm or edit your
delivery details

e mibweiad

In-home delivery

13 Now 1023 130 pom. 00 pom.
(R etnkopetond e

Dulivery cont 9

Carmpare delivery prices

Shipping Address

Ontaric -

MIWEGE

Contact

Orer summary

Total excluding tax 968



Main app: /

application: JOSS & MAIN

Here are some of the key features | \‘(\)bserved when interoctin’g with the Joss &

Single Navigation Menu at the bottom of the page that is sticky and
always visible
Home page includes sales and seasonal promotional content
Categories for furniture are simple and presented witk pictures
Product selection
°© Includes filtering for finding the right product
© Includes categories to help organise products for user viewing
© Includes toggle for sale items
°© Includes sorting option
Includes Product information, description, reviews, delivery details, similar
products, Q&A section, company contact information and add-to-cart
interaction.
includes protection plans and warranty for products
s delivery details and discounts
Joss & Main's Login-and Sign-up page is local to the application
Check-out includes delivery details, biling/delivery information and
contact information



HOME PAGE

LY B

O Seareh joas & Meain

Black Friday Early Access | Up to

50% Off

Shop by Department

L

Bedroom

Don't Stop Mow

b SN

g [ a

Navigation Menu

CATEGORIES

LN [T

O Search feas & Main

Design Analysis; JOSS & MAIN

LOGIN/SIGN-UP

61584 ex T A0anm

B5.5" Squars Arm Sofs
Sign In or Create Account
T
Enter your email address to save your
favorites and check out faster.

CART i

Cart (1 item) $655.75

Rowland 77" Upholstered
Sofa

Fkkdkox 68 o "

Port of Set
1000581743 $610.00s890.00

(Required)  © Extra

off with code

Remove

b Arrives in 2-3 weeks - Free Inside Your
Entryway

We'll reach out to schedule the delivery

Add
@ Protection Plans
From ¢ Add
Order Summary (1 item)
Product Cost $610.00
Shipping FREE! kA,
Tax: $45.75
Total: $655.75
ou save 0 off this order!

serns

— PRFTT SN .

X Added to Cart AY)

Rowland 77" Upholstered Sofa

Add Protection,
Enjoy Peace of Mind

3 Years 5 Years None €
$76.99 $99.99 $0

Accident & malfunction coverage
(stains, chips, etc)

v  Fastrepairs & zero deductibles

Coverage for other malfunctions E

No Thanks, Continue to Cart ‘

AVE1S - ,\ 1420 oo

PRODUCT
SELECTION

£ O Bearch jos B Main E

1550 - 1460

ACCOUNT
NAVIGATION

mae sevame
Q Seorch Joss & Moin -4
B 1yt Stoee oo -
My Activity

Settings
poat -
Ways to Shop
-
Free Design Ser -
Main Creit Card -
aytaw Profession. -
About the App
App Feedback »
scy & Ter -
Your Privacy Rights & Choice -
. gt »
per o -
hird Party Software »
Contact Us
k Ser -
Help Cent »
¥



category.

/
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Here are some of the key features | observed whe

amazon seller central B waw,amazen com :
CATALOG INVENTORY PRICING ORDERS ADVERTISING STOREFRONT REPORTS PERFORMANCE

) Ll
interacting with the

Amaozon app: /
Single Navigation Menu at the bott&m of the oget tis sticky and
always visible —

Product selection

°© Includes filtering for finding the right product
°© Includes categories to help organise products.for user viewing
© Includes sorting option
Includes Product information, description, reviews, delivery details, similar
products, personalised product recommendations, discount information,
company information and add-to-cart interaction
Cart includes other personalised recommendations of other items
can buy as well as delivery details and discounts
Amazon's Login and Sign-up page is local to the application
Check-out includes delivery details, biling/delivery information and
contact information
Very complex and multilayered seller central pannel with many options
for sellers to take control of their business ventures

WA, BATCA oM Ergish 3 5 Q  Messaged| Heip |5

Paymen>{"nary

Your Orders Notifications
Pending 0 Ful nent by Amazon ANNOunNCcEmMent Starting Mot Recent Payment
rem: T FRA tory free for a limited time. Act now, befo
Premium unshipped o e storage fees increase on October 1, 2017, Learm moce ab
L s may
Unshipped 1] L
= Amazon Selling Coach
Return requests [ 9 Balande $0.00
Seller Fulfilled What type of products would you like to sell? View Paymerits Summary
Enter your rences below 30 we can help you discaver papular
I Last dany

Manage Your Case Log
5 recommaendations related to VB YOI £33
Fulfilled by Amazon these brands:

Show me preduct

e Sales Summary
recommendations in these 1x undated /F01T 1:12:0T

categorbes:
Unit
Perfarmance g o Todsy $0.00 F
Buyer Messages 0 7 Days $0.00 L]
15
= $0.00 @
A-to-z Guarantee N Dirys

claims 0 Headlines
. 0
Days

S R g ~ Cram imienmbme s e il




Design Analysis: AMAZON

CART

PRODUC CHECK-OUT

Subtotal $649%
Place your order
Proceed to checkout (1 item) —, = o2
- . Shi oo Hafsa Kabeer, 15 Shady Gle.,
Tanghkula Patio Wicker | =~ T 3
Conversation Furniture 5...
$649% = e . .

5

Order Total: $734,49

o o 4+ Delete  Savelor later

Pay a total amouwnt of $754.49
(inclusive of all applicabls fees
and for plan interest charges], that
s $122.42/month for & months at
0% APR o your eligible Scotiabank
Wiza oredit card. Terms Apply.

Codnass Mama: Light Gy + Wikine

Returns are easy '_99.

Returns wntil January 31, 2024 on . Lo Apaly 45 covpon
millions of eligible items T

o R ——— e
Weleome Offer: You could . Shipping address

1 delivery Tomarrom, Hovesber 12
L Hafsa Kabeer

get 5% back at Amazon.ca

for & months upon o i o R = gt 15 Shady Glen Road, Terama, Ortario M.. ?
approval for the
Amazon.ca Rewards d
0 Stock Add delivery instructions >
Mastereard. See terms
P
Payment information
Add o Cart
B . Paying with Visa 4019 y
Products related to items in Bt

your cart o Billing address [~

spanaored i) = Hafsa Kabeer 3
G10-32 Carluke Crescent, Toronto, On...

i - | Get a $25 Amazon.ca
f l Gift Card i s
Gther sellers on Amazon ¥
| ¢ up 1o 5% back for B
ompare How (1) from
3 . ﬁ manths after approval
for the Amaron ¢
B W - £ Places [ .
ME&EV Wicker Patio 5 Pleces Rewards Mastercard

F.u- niture jl‘\lll-l._‘ Set... F .':t.o Fur = Pay for this order after
; 47 Product details approval
$199.99 prime $304.99 s
See ol buying See maticnal codes
options o

i @

Pair with your cart Shipment details

FREE Standard Shipping — get it

O we - Monday,
D

] I}

Estimated delivery: Nov. 22 2023 -

SimpleHous ShE ACCESSOMIES

4 3
Patio Coffee Table... Terrazzo. Dec 4 2023
o S ¥ Tanghulas Patio Widke
Enaa & 4 angkila Patic r
el gl W conversation Furniture Set,
Add to Cart A tor Cart Patiojoy Sofa & Table Set wfd

Seats, Ouidoor Rattan Sofa
Set for Balcony Backyard,
Wicker Chair Set with
Tempered Glass Coffes Table

Customers whao bought items in 12, Red)
Recent History also bought $649.99
your y g Frequently bought together &old Tang
(= : | . E i. Quantity: 1 v

Gift options not availsble

SONGMICS

Dire wi Place your order
$83.99
Add to Cart Add to Cart
-ms s
—— i 5
a T 8 Y = ;

L]}

Navigation Menu



Based on the similar application thdt | analysed, here are sonhe of the deign
inspirations that | will be considering for my own design. All of these design

choices are made considering the entik\s\c\:ope of my fggfg/get audience.

o

(@)

o

o

O O O O

(0]

o

o Contact information
Seller Pannel:

Single Navigation Menu at the bottom of the pdge that is sticky and
always visible
Product selection

Includes filtering for finding the right product
Includes categories to help organise products for userwi
Includes sorting option

Product View Includes:

Product information and description

Reviews

Delivery details

Personalised product recommendations

Add-to-cart interaction

includes:

ised recommendations of other items users can buy
Delivery detai
Discount information

Login and Sign-up pages local to the application
Check-out includes:

Delivery details
Biling/delivery informatio

©  Much more simple with very visual design
© lconologyto communicate interactions
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