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This branding proposal contains the following:

e Colour palette variations (x4)

e Branding typography and samples

e Branding graphics styles and samples
e Target audience research

e Digital marketing plan & initiative

A number of variations has been included for all of the
different elements. You can mix and match whichever
prefer and a revised version of this document will
be sent with any requested changes.



Colou

The following colours are the begst options to consider for
the educational sector:
e Red (the energizer)— red is a stimulating colour that
represents energy and determinationnRed stimulates
the adrenal glands and can generate feelings_of energy
and encourage creativity conducive to active learni
e Blue (productivity driver)— blue is best used for
learning situations which are challenging. Research
suggests that people with highly intellectual work that
requires a high cognitive load are most productive in
blue environments. It should be paired with warmer
colours to avoid a sense of detachment and coldness.

e Green (concentration catalyst) — green promotes

calmness and a sense of relaxation and is great for
encouraging long-term concentration and mental

e (mood lifter) — orange can be a welcoming
and mood-lifting colour for learners, which in turn
comfort and improves neural functioning. It
encourages critical thinking and memory and increases
the oxygenh supply to the brain, stimulating mental
activity and loosening inhibitions.

*citations are available at request.



Palette one (1)

royal orange caramel french sky blue celtic blue

HFFO843 #FFDD95 #B6A7FC #3468C0
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Palette two (2)
pistachio myrtle green vivid gamboge tea green
#90D26D #2C7865 #FFO800 #DOEDBF
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Palette three (3)

picton blue royal blue american blue deep saffron
H#50C4ED #387ADF HE35A73 HFEBABS4

Palette four (4)

burnt umber jelly bean topaz steel blue
#8B322C #DD5746 #FFC470 H4T793AF
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Typography

Headings Accent Sample
Aa |Aa |ETA
Gotham Monterrat

ABCDEFGHIJKLMNOPQR
STUVWXYZabcdefghijkl

mnopqrstuvwxyzl1234567
890!@#$% " &*()

AA

LOVELO

ABCDEFGHIJKLMNOPQRSTU
VWXYZABCDEFGHIJKLMNOP
QRSTUVWXYZ1234567890!@
#$%N&*()

Aa

The Seasons

ABCDEFGHIJKLMNOPQRSTU
VWXYZabcdefghijklmnopqrs
tuvwxyz1234567890! @+ $%" &
()

Aa

TT Drugs

ABCDEFGHIJKLMNOPQRST
UVWXYZabcdefghijklmnop
qrstuvwxyz1234567890! @
#S%"&*()

Aa

Bernoru

ABCDEFGHIJKLMNOPQRS
TUVWXYZabcdefghijkl
mnopqrstuvwxyzi234
567890!@#$%"&*()

ABCDEFGHIJIKLMNOPQR
STUVWXYZabcdefghijklm
nopqgrstuvwxyz123456789
0'@#$%1&*()

AdQ

Poppins

ABCDEFGHIJKLMNOPQRSTU
VWXYZabcdefghijkimnop
grstuvwxyzl1234567890!@
#$%A&*()

Aa

Inter

ABCDEFGHIJKLMNOPQRST
UVWXYZabcdefghijkimnop
qrstuvwxyz1234567890!@
#$%"&*()

AdQ

Be Vietham

ABCDEFGHIJKLMNOPQRSTU
VWXYZabcdefghijklmnopq
rstuvwxyz1234567890!@ #
$%"&*()

Aa

Neue Montreal

ABCDEFGHIJKLMNOPQRSTU
VWXYZabcdefghijkimnopqgrstu
vwxyz1234567890!@#$%"&*()

ENHANCE TO ADVANCE

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Ut hendrerit ipsum quam,
quis convallis tellus gravida ut. Donec
commodo interdum magna.

ETA

ENHANCE TO ADVANCE

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Ut hendrerit ipsum quam,
quis convallis tellus gravida ut. Donec
commodo interdum magna.

ETA

ENHANCE TO ADVANCE

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Ut hendrerit ipsum quam, quis
convallis tellus gravida ut. Donec commodo
interdum magna.

ETA

ENHANCE TO ADVANCE

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Ut hendrerit ipsum quam, quis
convallis tellus gravida ut. Donec commodo
interdum magna.

ETA

ENHANCE TO ADVANCE

Lorem ipsum dolor sit amet, consectetur adipiscing
elit. Ut hendrerit ipsum quam, quis convallis tellus
gravida ut. Donec commodo interdum magna.
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*These rough samples arent the final ones. Once you provide your feedback
and select your typography and colour palettes, they will be resampled to
reflect your choices.
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Personallzed Learning: Highlight the per\oqolized attention eocp/student receives.

. . - . .
e The Montessori method: Showcase how your-tutoring supports not just academic

success but also overall cognitive and emotional develppment.
e Experienced Tutors: Emphasize the qualifications and experience of your tutors.

e Bilingual Instruction: Consider bilingual instruction to attract more students.

e Interactive homework: Come up with a new and interactive way students can do

their homework that is only accessible through your platform.

digital marketing strategies

Website Optimization
 SEO (Search Engine Optimization): Optimize your website with keywords like “tutoring
services North York,” *Math tutoring for kids,” and “online English tutoring.”
e Content Marketing: Regularly update a blog with educational tips, success stories,
and insights on child development.
e Local SEO: Ensure your business is listed on Google My Business. Encourage reviews
to improve local search rankings.

ial Media Marketing
us on Facebook, Instagram, and LinkedIn. These are the platforms that

e Platforms:

are used most by~the target consumers (porents). TikTok is also a good platform
that's popularity is rising. among target consumers.

e Content: Share educational tips, success stories, testimonials, and interactive

content like quizzes. Sharing Xelatable and entertaining content on TikTok (using viral
sounds and partaking in trendsy can also help drive more traffic overall.

e Advertising: Use targeted ads to\reach parents in North York and surrounding areas.

Utilize demographic targeting to reach parents of children aged 2-14.

Email Marketing

* Newsletters: Send out monthly newsletters with educational tips, updates on your
services, and special offers to all copnsumers.

e Automated Campaigns: Set up q@utomated email campaigns to welcome new

inquiries, provide free resources, and follow up with potential leads.



community engagement & offline
marketing e

Local Partnerships

Events and Workshops

Traditional Advertising

/

events or sponsor commumty OCtIVItIeS

/
/

orkshops/o/t local libraries. This
will present the opportunity to also promote\prlvote segsions. e

Libraries: Offer free tutoring sessions oreducational

Open Houses: Host open house events where parents and students can meet tutors
and learn about your programs.
Workshops: Conduct workshops on topics like “Preparing fonSchool,
or ‘Reading and Writing Basics.”

‘Math Fun Day,’

Flyers and Brochures: Distribute flyers and brochures in local neighbo
community centres, and schools. You can send flyers to your targeted
neighbourhoods within the area:

o https://www.canadapost-postescanada.ca/cpc/en/commercial/direct-

mail/ neighbourhood-mail.page

e Local Newspapers: Advertise in local newspapers and parenting magazines.


https://www.canadapost-postescanada.ca/cpc/en/commercial/direct-mail/neighbourhood-mail.page
https://www.canadapost-postescanada.ca/cpc/en/commercial/direct-mail/neighbourhood-mail.page

